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State of Education
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Renaissance Tulsa Hotel and 
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Congressional Forum feat. 
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Tulsa Regional Chamber’s 
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Gov. Kevin Stitt

Tuesday, Aug. 27 | Noon-1:30 p.m.
Cox Business Center
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Intercity Visit
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Minneapolis-Saint Paul, Minnesota
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Convention Center
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“History, despite its wrenching pain, cannot be unlived, but if 
faced with courage, need not be lived again.”

Maya Angelou

On June 2, 1921, directors and members of the Tulsa Chamber of Commerce 
gathered for a special meeting to address the events of the previous two days. 
Tulsa had just been the site of one of “the most disastrous race wars ever 
visited upon an American city,” as the front-page story in that morning’s 
edition of the New York Times described it. Chamber leaders – all of them 
white – sought to minimize the impact of the massacre on the reputation of 

their community.
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Prior to the meeting, the Chamber issued a statement to members of the national press who 
had descended on Tulsa:

A minor arrest had been made and publicly announced, the defendant being a negro boy. Under bad 
advice and led by a group of negroes exhibiting a spirit of lawlessness, a group of probably fifty negroes 
left the negro section of the city, came through the business section and marched on the court house. 
There was no occasion of their coming. The member of their race was not in jeopardy at all, but under 
the inflammatory action of lawless negro leaders, demands were made of the sheriff and insults hurled 
at the white citizens attracted by the negro mob. The shooting began and the riot was on.

A bad psychological condition, occasioned by a spirit of unrest, and some unemployment, dove-tailed 
into the lawlessness which grew like a snowball and rapidly got beyond the control of officials. The 
situation was quickly taken advantage of by some of the lawless element among the white. Stores were 
broken open. People with no authority were quickly armed and the situation became desperate in the 
extreme and wholly out of control.

The deplorable event is the greatest wound Tulsa’s civic pride has ever received and every right thinking 
man and woman in the city, black and white, is now doing everything possible to heal the wound 
as quickly as may be. Leading business men are in hourly conference and a movement is now being 
organized, not only for the succor, protection and alleviation of the sufferings of the negroes, but to 
formulate a plan of reparation in order that homes may be rebuilt and families as nearly as possible 
rehabilitated. The sympathy of the citizenship of Tulsa in a great wave has gone out to the unfortunate 
law abiding negroes who became victims of the action, and bad advice, of some of the lawless leaders, 
and as quickly as possible rehabilitation will take place and reparation made.

Tulsa feels intensely humiliated and standing in the shadow of this great tragedy pledges its every 
effort to wiping out the stain at the earliest possible moment and punishing those guilty of bringing 
the disgrace and disaster to this city.

History has corrected the Chamber’s original narrative of blaming “lawless negro leaders” 
for the violence. Yet the views expressed by Chamber leadership were, as Tulsa attorney and 
historian Hannibal Johnson described them, “extraordinarily ordinary” for their time. These 
views would be further documented in the organization’s meeting minutes from the weeks 
following the 1921 Tulsa Race Massacre.

“These minutes contain numerous troubling passages that offer insight into the attitudes, 
beliefs and actions of those at the highest levels of power during our city’s lowest moral point,” 
says Chamber President and CEO Mike Neal. “They reflect the predominant views on race, 
class and society during what historians call ‘the nadir of race relations in America’ – views 
predicated on the superiority of white Tulsans over their black neighbors.”
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JUNE 2, 1921 
President Alva J. Niles blamed the victims (“Under bad 
advice and led by a group of Negroes exhibiting a spirit of 
lawlessness...”) and sympathized with the perpetrators 
(“A bad psychological condition, occasioned by a spirit 
of unrest, and some unemployment, dove- tailed....”) 

He made empty promises, including one vowing to 
“formulate a plan of reparation in order that homes 
may be rebuilt and families as nearly as possible 
rehabilitated”; the City “can be depended upon to 
make proper restitution...” 

The white supremacist dynamic at play in these 
remarks was emblematic of the national scene in 
1921. Indeed, sociologists and historians refer to this 
period in our history as “the nadir of race relations 
in America.” This was the era of a proliferation 
of “race riots” – more than 25 in 1919 alone – and 
lynchings – domestic terrorism – perpetrated 
primarily against African Americans. 

JUNE 3, 1921 
Resolution affirming the selection of an Executive 
Welfare Committee and congratulating it on its work. 

This sort of self-congratulatory resolution flew 
in the face of the horror on the ground in Tulsa in 
the wake of the Riot/Massacre. Scores of African 
Americans had been killed and injured, placed 
in internment camps, and rendered homeless, 
helpless, and hopeless. Many spent weeks in tent 
cities operated by the American Red Cross. This 
was a disaster of epic proportions.

JUNE 15, 1921 
Executive Committee of the Board of Public Welfare 
resigned, apparently over a power struggle with the City 
of Tulsa. The city appointed its own body to oversee 
Greenwood District reconstruction and rehabilitation. 

This transition may have facilitated, or perhaps just 
expedited, white-led efforts to seize the Greenwood 
District for corporate and commercial purposes, 
including initiatives to extend the fire code, which 
would have made rebuilding cost-prohibitive for 
many, and re-zone the Greenwood District. These 
efforts, challenged in court by Tulsa lawyer B.C. 
Franklin and others, failed. 

JUNE 17, 1921 
Chamber directors were advised of a propaganda 
effort, launched in The Tulsa Spirit, which would be 
used in “giving proper information to the newspapers 
of the North and East which have adversely commented 
on the situation in Tulsa, without the facts at hand.” 

Tulsa leadership wanted to use everything at its 
disposal to prevent the 1921 tragedy from interfering 
with the upward trajectory of the City. Tulsa was 
well on her way to becoming the “Oil Capital of 
the World,” and the Riot/Massacre needed to be 
prettified, if mentioned at all, to help facilitate this 
ascendancy. 

JULY 1, 1921 
A Chamber resolution endorsed the taking of the 
Greenwood District for corporate/commercial purposes: 

“WHEREAS, the recent fire in the northeast portion 
of the City has made available a thoroughly feasible 
and practicable site for the Union Station and joint 
terminal, 

“NOW THEREFORE, Be it Resolved, that it is the 
unanimous sentiment of the Chamber of Commerce 
and Federation of Allied Interest of Tulsa, Oklahoma, 
that the railroads and interurbans of the City of Tulsa 
immediately take steps looking toward the erection of a 
Union Station and railroad and interurban terminal…”

This naked power grab was both unconscionable and 
inexcusable, adding insult (“we know best what to 
do with your land”) to injury (the obliteration of a 
teeming entrepreneurial and residential community 
by a racist mob). 

We understand the power of community engagement 
and the imperative of diversity and inclusion. 
Decisions need to be made by communities, not 
for communities. 

We either learn from the past or accept the fate of 
being doomed to repeat it. 

ANNOTATIONS ON THE TULSA REGIONAL CHAMBER’S 1921 MINUTES
   Prepared by Hannibal Johnson
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In 2018, with the approaching centennial of 
the Tulsa Race Massacre, Bill White of the 
Greenwood Cultural Center approached the 
Chamber about releasing the organization’s 
meeting minutes from 1921. The minutes 
had not received significant public scrutiny 
and are of considerable value as a primary 
historical source. They were most thoroughly 
analyzed by historian Scott Ellsworth during 
the research for his 1982 book “Death in 
a Promised Land.” Ellsworth presented a 
groundbreaking history of the massacre 
that ran contrary to the official narrative 
proffered by city and Chamber leadership 
in 1921, a narrative that had largely gone 
unchallenged.

The Chamber’s 2018 Board of Directors 
unanimously agreed to White’s request, 
but also used the inquiry as an opportunity 
to critically examine the minutes’ content 
and context. In August, members of the 
Chamber’s executive committee toured 
Black Wall Street and held a candid 
discussion with representatives from the 
Greenwood Cultural Center, the John Hope 
Franklin Center for Reconciliation, the 
Black Wall Street Chamber and others. This 
discussion focused on economic development 
in north Tulsa and what role the Chamber 
could and should play in the centennial 
commemoration of the massacre. 

The Chamber also retained Hannibal 
Johnson for further guided conversations 

with volunteer leadership about what the 
minutes reveal from 1921, as well as how the 
organization’s past has shaped its present.

“We spent thoughtful time wrestling with 
the minutes and asking hard questions about 
what they reveal of our organization and its 
legacy,” says Neal. “This process has been 
uncomfortable. It has been embarrassing. 
It has required deep introspection, and our 
staff and members of our 2018 and 2019 
Boards of Directors have been willing to 
confront some very harsh realities.”

These harsh realities, and the views espoused 
by the forbearers of the Tulsa Regional 
Chamber, had never been directly or publicly 
confronted.

“This is part of our history,” says Neal. 
“We can’t simply strike the contents of 
these minutes from the record or wish 
them out of existence. For better and for 
worse, the events of the past have shaped 
the organization we are today.”

And so, when presenting the Greenwood 
Cultural Center a ceremonial copy of the 
minutes in late May, Neal offered an apology 
on behalf of the Chamber.

“We’re sorry that in 1921, our organization 
did not fulfill its civic and moral obligation to 
ensure the welfare of all Tulsans,” said Neal. 
“We’re sorry that we have not acknowledged 

this history for nearly 98 years. And we’re 
sorry that for too long, we did not directly 
confront how the racism that enabled 
the massacre also shaped the economic 
disparities in our community.”

The minutes cover meet ings of the 
Chamber’s general membership and board 
of directors from June 2 through July 1, 1921. 
Throughout them, Chamber leadership 
blamed Greenwood residents for the 
violence. Tulsa businessmen committed to 
restitution and reconstruction but delivered 
neither. City leaders considered plans to take 
land from what was the most prosperous 
African American commercial hub in the 
entire country and use it for their own 
purposes.

“This inaction and opportunism caused 
very real suffering and denied economic 
prosperity to the surviving Greenwood 
community, the effects of which are still 
felt in our city today,” says Neal. “We at the 
Tulsa Regional Chamber are committed to 
an inclusive Tulsa. We are committed to 
equitable economic outcomes for all Tulsans, 
no matter their zip code, skin color, sexual 
orientation or religious affiliation. But we 
must also acknowledge that throughout 
our organization’s 115-year history, that 
commitment has not always been the case.”

TULSACHAMBER.COM  |  THE CHAMBER REPORT    9
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“We have an obligation to address our 
organization’s history – good and bad,” 
says 2019 Chamber Chair David Stratton, 
executive vice president of Tulsa corporate 
banking for BOK Financial. “But we also 
have an obligation to ensure we’re partners 
for a more equitable Tulsa now and in the 
future.”

Recognizing this obligation, the Chamber 
elevated Kuma Roberts to a new full-time 
position of executive director of diversity, 
equity and inclusion. Roberts was previously 
executive director of workforce and Mosaic, 
the Chamber’s coalition of companies and 
nonprofit partners that celebrate diversity, 
champion equity and foster inclusion within 
the Tulsa-area business community. Her 
expanded focus will help the Chamber 
support systems that increase economic 
access and mobil ity for underserved 
communities.

At the donation ceremony for the Chamber’s 
1921 minutes, Roberts outlined three 
initiatives in pursuit of the Chamber’s 
commitment to diversity, equity and 
inclusion. 

First, the Chamber, in partnership with 
Hilti North America, will bring the Men 
Advocating Real Change (MARC) Leaders 
Workshop to Tulsa. The workshop is a 1 
1⁄2-day immersive training program that 
enables male executives to sharpen their 
awareness of inequality, develop inclusive 
leadership strategies, and be better allies 
to women and people of color. 

Second, the Chamber’s 2019 Intercity 
Visit destination will be Minneapolis and 
Saint Paul, Minnesota. The trip will offer 
attendees a closer look at the Twin Cities’ 
strategies for inclusion and equity. Intercity 
Visit is an annual trip to a peer city taken by 
more than 100 business, nonprofit and civic 

leaders to learn how another community 
deals with challenges and opportunities 
similar to those facing the Tulsa region. 

Th ird, the Chamber has in it iated 
conversations with local, state and federal 
stakeholders about the feasibi l ity of 
reimagining the northeast leg of downtown 
Tulsa’s Inner Dispersal Loop (IDL). 

“The northeast corner of the IDL cuts 
through the heart of historic Greenwood,” 
says Roberts. “It looms as a reminder that 
this neighborhood has experienced great 
trauma, and not only in 1921.” 

Cities across the country are re-examining 
their highway networks with the realization 
the placement of infrastructure has 
often encouraged investment in certain 
neighborhoods to the detriment of others. 

“We think it’s important to share this vision 
now and begin the conversation about how 
this infrastructure impacts our community,” 
added Roberts. “We believe that bridging 
this gap presents an opportunity to examine 
how the built environment of our city affects 
all Tulsans.” 

To realize this vision of the community, 
reconciliation will be essential – and the 
world will be watching.

“With the approaching centennial, the eyes 
of the world will be on Tulsa,” says Roberts. 
It matters to all of us that our city make 
real strides in racial reconciliation, and the 
Chamber is committed to doing its part.  
The most prosperous African American 
community in our nation was once located 
here. We should celebrate that. We should 
champion that.

And we should see to it that the world knows 
Greenwood as America’s Black Wall Street.”   
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GOLD SPONSORS

STATE OF THE STATE
Featuring Governor Kevin Stitt

August 27 • Noon - 1:30 pm • Cox Business Center
The Tulsa Regional Chamber will host Gov. Kevin Stitt for his first State of the State 

address to the Tulsa business community. This is an opportunity to hear about 
successes from his first year and future plans to make Oklahoma a top 10 state.

To register, visit tulsachamber.com/events

PRESENTING SPONSORS

HOST SPONSOR
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Cheers to 25 Years
Chamber volunteers raise $3.1 million during 25th annual Resource Campaign

 
Tulsa has changed significantly in the last quarter century. ONEOK Field 
and the BOK Center have altered the city’s landscape, but the evolution 
extends beyond physical transformations. Regional collaboration on 
tourism, economic development and legislative advocacy was not a 
hallmark of northeast Oklahoma in 1995. In 2019, it’s a competitive 
advantage that sets the Tulsa region apart from peer communities.

Regionalism and transformative investments are two of the Chamber’s 
long-lasting contributions to regional economic prosperity from the 
last 25 years. During that time, thousands of Chamber members 
have also contributed to that prosperity through sponsorships for 
the Chamber’s programs, events and services, all of which are sold 
during the annual Resource Campaign.

The 2019 Resource Campaign concluded in early June, raising a 
total of $3,179,039. This year marks 25 years of the campaign, which 
has raised more than $55 million since it began in 1995. Campaign 
revenue makes up nearly 25 percent of the Chamber’s annual budget.

“The Resource Campaign is one of the primary ways Chamber members 
invest in regional economic prosperity,” said 2019 Chamber Chair 
David Stratton, executive vice president of Tulsa corporate banking 
for BOK Financial. “Funds raised from the campaign enable the 
Chamber to affect the trajectory of northeast Oklahoma. The impact 
of the Tulsa-area business community throughout the last quarter of 
a century is truly remarkable.”

The campaign funds the Chamber’s member services and programming 
within its four strategic initiatives: economic development, regional 

tourism, government affairs and community development. Campaign 
revenue also supports the contributions the Chamber makes to its 
regional economic development partnership, Tulsa’s Future; and the 
convention and visitors bureau housed at the Chamber, VisitTulsa.

Mark Poole, president and COO at First National Bank and Trust of 
Broken Arrow, led this year’s campaign.

“A lot has changed in Tulsa during the last 25 years, but one thing has 
remained an absolute constant: the commitment and dedication of our 
campaign volunteers,” said Poole. “The success of this campaign is a 
direct reflection of their commitment. From our humble beginnings 
raising $106,000 in 1995 to surpassing $3 million in 2011, I’m honored 
to be part of this campaign’s history.”

Thirty-year Chamber employee Karen Humphrey has managed the 
campaign since its inception. As campaign executive director, Humphrey 
coordinates and directs the efforts of campaign volunteers, Chamber 
leadership and staff each year.

“We would not be celebrating 25 years of the Resource Campaign 
without Karen Humphrey,” said Chamber President and CEO Mike Neal. 
“She is highly regarded within the chamber industry, as evidenced 
by the respect she commands among peer chambers and her 2015 
induction into the Oklahoma Chamber of Commerce Executives Hall 
of Fame. Raising $3 million in one year is a significant achievement; 
raising $55 million during the course of a career is unrivaled. Karen is 
incredibly special to our organization, and we’re thrilled to celebrate 
her and her impact this year.”



14    MAY / JUNE 2019

When you are on the right path, the best 
thing you can do is simply keep going. Just 
ask Gordy Guest.

“There is an incredible energy and momentum 
building in our city,” says Guest, senior 
principal and CEO at Cyntergy and vice chair 
of community development for the Tulsa 
Regional Chamber. 

“We have to keep that momentum going, 
and investing in local infrastructure needs is 
a powerful way to help ensure Tulsa continues 
to move forward,” Guest says. “It’s about the 
closest thing to a ‘sure thing’ you are likely 
to find.”

Fortunately for Tulsans, just such an investment 
opportunity lies straight ahead. Improve 
Our Tulsa, the capital improvements and 
infrastructure package last approved by voters 
in 2013, will go up for renewal this November. 
The $597 million package introduced by Tulsa 
Mayor G.T. Bynum would extend Tulsa’s sales 
tax and general obligation bonds.

For many, the need to keep investing in Tulsa 
seems clear. But as for which projects are most 

deserving of investment – well, that’s a bit less 
crystallized.

“Gathering citizen input is critical to any initiative 
like this,” says Jennifer Jezek, president of York 
Electronic Systems and vice chair of government 
affairs for the Tulsa Regional Chamber.

“I applaud Mayor Bynum for holding town hall 
meetings to get community input on projects that 
are important to area residents before the project 
lists were developed,” Jezek says.

WORD ON THE STREET
The current proposal under consideration calls 
for a majority of funds to go to transportation and 
street rehabilitation projects. Other capital projects 
include parks improvements, equipment purchases 
and facility repairs.

“The interesting thing you see is that in different 
parts of the city, different things come up,” says 

Mayor Bynum. “The one thing that everyone wants 
to talk about is what we can do to improve our 
street quality.”

For Bynum, the town hall feedback has been 
reassuring in that it reinforces the underlying logic 
of the draft package. That draft incorporates street 
improvements and rehabilitation into more than 
70% of the $597 million package, based largely on 
resident concerns shown in the Gallup Citivoice Index.

The City of Tulsa partnered with Gallup last year to 
develop and conduct the first-of-its-kind citywide 
survey of its residents. The survey showed that more 
Tulsans prefer improved roads (59%) to better schools 
(56%) and even public safety improvements (35%).

“It lines up with the Gallup index we saw last year,” 
Bynum says. “Tulsans want better roads ahead 
of education and public safety. Over 70% of this 
proposed package is meant for street quality.”

The package also helps schools by including funds 
for sidewalks and lighting in neighborhoods near 
Tulsa schools. Tulsa City Council Chairman Phil 
Lakin, who led several of the town hall meetings, 
describes the package as a renewal of funding for 
Tulsa’s basic needs.

“Tulsa has vital, core components, which we all use 
and collectively fund: our neighborhood and major 
streets; the equipment that’s used to spread salt or 
rush to calls for help; the facilities where kids play, 
employees work, and treasured works of art are 
displayed,” Lakin says. “Renewing Improve Our Tulsa 
is essential in maintaining these basic, yet critical, 
elements of our city, to improve our quality of life 
and allow Tulsa to continue to grow and thrive.”

THE VOICE OF BUSINESS
In addition to participating in the public town hall 
meetings, the Tulsa Regional Chamber deployed an 
electronic survey to gather feedback from its Board 
of Directors and Board of Advisors, as well as from 
the leadership of its economic development and 
regional tourism initiatives. Those taking the survey 
were asked to select one top priority from among 
a series of potential Improve Our Tulsa projects.

“The results of that survey were not surprising,” 
says Jezek, “but they did highlight strong business 
community support for inclusion of infrastructure 
projects related to the Arkansas River and downtown, 
including connectivity to north Tulsa.”

Arena District Master Plan implementation and 
improved downtown walkability was the top pick 
for nearly 30% of the more than 80 respondents, 
followed by north Tulsa commercial or neighborhood 
revitalization (nearly 25%) and opening land for 
private development on the west side of the Arkansas 
River (just over 16%).

14    MAY / JUNE 2019

What is Improve Our Tulsa?
Improve Our Tulsa largely consists of an 
extension of Tulsa’s third-penny sales tax 
program and a more traditional funding 
source: general obligation bonds. 

The City of Tulsa collects more than 3 cents 
for every $1 spent in the city limits. The first 
2 cents were approved as permanent tax 
increases in 1967 and 1971, respectively. They 
go only to operational costs. The “third penny” 
is a temporary tax for capital investments 
that voters first approved in 1980. Fix Our 
Streets in 2008 was Tulsa’s first package that 
combined the third-penny tax with general 
obligation bonds.

INVESTING IN 
INFRASTRUCTURE
Improve Our Tulsa package takes shape
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“The priorities identified by the business 
community are very much about keeping Tulsa’s 
momentum strong,” Guest says. “Mayor Bynum 
set the stage for that with his leadership on river 
development. We’ve seen unparalleled investment 
through Gathering Place. And we’ve developed 
the Arena District Master Plan, which holds the 
promise of unlocking downtown’s full potential.”

That notion is not without precedent. As seen 
during the Chamber’s 2018 Intercity Visit to 
Columbus, Ohio, a well-developed Arena District 
can be a game-changer. MKSK, the planning and 
design firm that crafted the vision for the Columbus 
Arena District, has performed a similar function 
for Tulsa’s Arena District Master Plan.

“In Columbus we saw what happens when civic 
and business leaders unite around big ideas,” 
says David Stratton, executive vice president of 
corporate banking for BOK Financial Corporation 
and 2019 Chamber chair. Stratton led the visit 

to Columbus and was especially taken with the 
intentionality he saw there.

“The Columbus Arena District and other mixed-use 
and public realm investments trace their earliest 
beginnings to very intentional planning exercises,” 
says Stratton. “That front-end planning resulted 
in world-class attractions and economic engines 
for their region.”

THE ROAD AHEAD
Ultimately, it will be up to voters to decide the 
fate of Improve Our Tulsa and its associated 
projects. It is anticipated that a final package will 
be released – and a second round of town hall 
meetings scheduled – in late July. The deadline 
for ballot language is Aug. 22 in advance of the 
Nov. 12 vote.

Mayor Bynum, for one, intends to fall back on his 
tried and true method of making it practically 
impossible for voters to miss the significance of 
this voting opportunity.

“The council and I are committed to a transparent 
process,” Bynum says. “The main thing for us, 
and it’s been a standard for the City of Tulsa in 
recent years, is we want people to be sick of it by 
the time they go vote for it.”

Many in the business community hope that, if 
voters take away just one thing from this process, 
it’s that the projects selected for inclusion in the 
final Improve Our Tulsa package could be the keys 
that propel the Tulsa region miles down the road.

“The hopes of the business community – Arena 
District infrastructure, north Tulsa connectivity, 
and Arkansas River infrastructure – are in many 
ways essential because they would continue the 
important work already being done and focus 
resources on where there is great opportunity for 
public-private partnership to occur,” says Guest. 
“And that seems like a great path to pursue.”
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BOARD SURVEY RESULTS

Arena District Master 
Plan implementation and 
improved downtown 
walkability.
 
North Tulsa commercial or 
neighborhood revitalization.
 
Opening land for private 
development on the west 
side of the Arkansas River.  

 
Economic development deal-
closing fund.
 
Greater connectivity between 
downtown, Gathering Place 
and the Arkansas River.
 
None of the above.

The 2019 proposed package includes:

• $320 million for street rehabilitation

• $64 million for several street widenings

• $62 million for replacing city vehicles

• $45 million for updating city facilities

• $30 million for park improvements

• $18 million for Tulsa Transit

• $15 million for Tulsa Fire Department equipment 
and 9-1-1 Alert

• $10 million for traffic engineering

• $6 million for Tulsa Police Department helicopter 
and jail data system

• $5 million for an economic development 
infrastructure fund

• $4.2 million per year via a permanent 0.05% sales 
tax to the city’s Rainy Day fund
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Since 2010, the Tulsa Regional Chamber’s Intercity 
Visits have helped inspire a long-term vision for 
economic prosperity in northeast Oklahoma. These 
annual trips give Tulsa-area leaders an in-person 
look at strategies, success stories and best practices 
for regional growth in a peer community.

This year’s Intercity Visit destination will be the 
Twin Cities of Minneapolis-Saint Paul, Minnesota.

“The Twin Cities have a great deal to offer, especially 
on the topic of diversity and inclusion,” says Roger 
Ramseyer, vice president and Tulsa market leader 
for Cox Communications. As the Chamber’s chair-
elect, Ramseyer will serve as host for the trip, which 
will take place Oct. 1-3.

“As our region strives to be more inclusive, and as 
our businesses strive to attract high-quality, diverse 
talent, seeing firsthand the successes in the Twin 
Cities should be instructional,” Ramseyer says. “The 
Minneapolis-Saint Paul region has demonstrated a 
deep commitment to diversity and inclusion through 
organizations such as the Center for Economic 
Inclusion, the nation’s first organization exclusively 
dedicated to advancing economic inclusion across 
all sectors in a major metropolitan area.”

Intercity Visits are an opportunity for Chamber 
members and staff, elected officials, business 
leaders, educational administrators, young 
professionals and regional partners to gather ideas 
and insights from cities overcoming challenges 
similar to those facing the Tulsa region.

“Last year’s trip to Columbus, Ohio, drew about 100 
people from all across our region,” says Chamber 
President and CEO Mike Neal. “These trips always 
provide a great deal of information, and lots of 
inspiration. Attendees also really appreciate the 
chance to strengthen relationships with other 
business leaders and elected officials from our 
region along the way.”

Each year, the Chamber assembles a volunteer 
task force to examine a variety of peer cities and 
what they offer in areas relevant to our region. Past 
trips have featured in-depth looks at topics ranging 
from river development, healthy living initiatives 
and tourism to regional branding, workforce and 
the arts.

This year’s task force considered a number of 
different destinations before ultimately selecting 
Minneapolis-Saint Paul. In addition to the region’s 
commitment to diversity and inclusion, other 

attributes that led to the Twin Cities as the top 
choice include a strong emphasis on regionalism, 
a focus on workforce attraction, and investment in 
downtown and river development.

The area is home to numerous Fortune 500 
headquarters, including Target, General Mills, 
3M and Polaris. Many private companies also call 
the Twin Cities home, including the nation’s largest 
private company, Cargill.

“The Minneapolis-Saint Paul region is doing a lot 
of things well, and we will witness that firsthand 
in October,” says Ramseyer. “Intercity Visits give 
us the chance to learn from the good work being 
done by others, and then come home and apply 
what we’ve learned to improve our own region.”

Past Intercity Visits have gone to Columbus, 
Ohio (2018); Fort Worth (2017); Cincinnati (2016); 
Nashville (2015); Portland (2014); Pittsburgh 
(2013); Charlotte (2012); Indianapolis (2011); 
and Louisville (2010).

Photo Courtesy of Meet Minneapolis

TO LEARN MORE AND REGISTER FOR
THE 2019 INTERCITY VISIT, VISIT 
TULSACHAMBER.COM/INTERCITYVISIT.

LEARNING FROM THE BEST
MINNEAPOLIS-SAINT PAUL SELECTED FOR 2019 INTERCITY VISIT
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TO LEARN MORE AND REGISTER FOR
THE 2019 INTERCITY VISIT, VISIT 
TULSACHAMBER.COM/INTERCITYVISIT.

TRANS-FRIENDLY WORKPLACES

TO LEARN MORE ABOUT 
LUCIA LUCAS AND TULSA 
OPERA’S PRESENTATION 
OF “DON GIOVANNI,” VISIT 
TULSAOPERA.COM/2019. 

In May, Tulsa made history with the U.S. 
debut of opera singer Lucia Lucas – her 
performance in “Don Giovanni” for Tulsa 
Opera marks the first time a trans woman has 
performed a principal role on the operatic 
stage in the U.S. A documentary about Lucas’ 
life is also in the works from Tulsa-based 
Kirkpatrick and Kinslow Productions.

Lucas’ U.S. debut attracted significant media 
coverage, most of which centered on the 
“unlikely location,” as NBC News described 
it. However, Lucas didn’t find Tulsa an odd 
choice.

“It's important to note that I did not choose 
Tulsa, they chose me,” Lucas told NBC. “I 
have been auditioning in the New York City 
audition season since 2015. It was not until 
the beginning [of 2018] that I was actually 
hired by an American company.”

In keeping with the theme of Tulsa Opera’s 
71st season, “An Era of Inclusion,” local 
companies should examine how their 
policies and procedures affect the gender 
expression of their employees, clients and 
suppliers. OU Tulsa Director of Diversity & 
Inclusion Avery Marshall offers five ways your 
organization can be an inclusive workplace 
for transgender people.

1. Include gender identity and gender 
expression in your nondiscrimination 
policy
“Transgender individuals experience 
unemployment at twice the rate of the 
general population and up to four times 
the national unemployment rate for people 
of color. When seeking employment, 
transgender individuals must decide whether 

to be open about who they are or to hide. 
When a company includes protections in 
their nondiscrimination policy or equal 
opportunity statement for gender and/or 
gender expression, they signal their intention 
of creating an inclusive workforce.”
 
2. Provide trans-inclusive health 
insurance coverage
“Navigating health care coverage is difficult 
for everyone. It can be especially difficult 
for transgender individuals whose needs 
are commonly excluded from health care 
policies. Being denied transition-related 
care (such as hormones, surger y and 
counseling) is detrimental to the health 
and well-being of transgender employees in 
all areas of their life, including productivity 
and happiness at work. Seek to provide at 
least one transgender-inclusive insurance 
policy for employees and their dependents.”
 
3. Use appropriate names and 
pronouns
“The process to legally change one’s gender 
identity and/or name can take months or 
longer due to financial or other systemic 
barriers. This can make it easy for the wrong 
name or pronouns to be used in the 
workplace. While there may be documents 
that require a legal name or gender that 
has not been corrected, it is important to 
always use the name and pronouns that 
a transgender person provides you with 
whenever possible. If you are unsure of that 
information, you can say, “Hi, my name is 
Avery; my pronouns are he/him/his. What 
about you?” when meeting someone new. 
It is considered rude to continually use 
the wrong name and pronouns after that 
information has been provided.”

 4. Create transition guidelines
“Creating written guidelines for transitioning 
employees provides a path for what can 
be a confusing and dif ficult process for 
employees and employers. Guidelines 
should clearly state what the transitioning 
employee can expect from their supervisors, 
what resources are available, how changes 
to personnel records can be made and 
how to communicate their transition to the 
necessary people. The guidelines should 
be f lexible enough to accommodate 
transgender individuals who come in at 
different stages of their transition.”
 
5.	Confidentiality
“Transgender individuals differ in how and 
when they publicly want to transition. While 
some people may want everyone to know, 
others may find it easier to transition quietly 
in different settings. There are also those who 
may not be open about their transgender 
identity at all. It is important to remember 
there is no one way to transition. Transgender 
employees should have access to an HR 
representative who can assist them with 
navigating the disclosure of information 
process.”
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#ROCKTHEBOK

UPCOMING   EVENTS

PRESENTING SPONSORSTITLE SPONSOR
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CERTIFICATE OF ORIGIN
All Access is an inside look at different Chamber programs and resources available to member companies and 
their employees. The Chamber offers a number of money-saving and promotional opportunities, all with the goal 
of helping its members gain increased exposure, credibility and access to information. 

Certificates of origin are international trade 
documents that must be certified before a good 
is exported. The 1923 Geneva Convention named 
chambers of commerce the official body to issue, 
sign and stamp certificates of origin worldwide. 
As a member of the Tulsa Regional Chamber, you 
can obtain certificate of origin international export 
services at a discounted rate.

To simplify the certificate of origin process, the 
Chamber recently switched to the online platform 
TradeCert. This worldwide service is recognized and 
accepted by nearly 200 countries. 

To obtain a certificate of origin, create an account at 
tradecert.com and upload the required documents. 
The Chamber will review the certificate and 
electronically stamp and sign it. Once approved, you 
can print out the stamped documents at your leisure. 
The Chamber will also print the documents and mail 
them back to you for an additional fee. 

Certificate	of	Origin	cost:
Member: $15
Non-member: $45

Find out more information at 
tulsachamber.com/certificateoforigin. 

SAVE THE DATE 
2019 TULSA SMALL BUSINESS SUMMIT

The Tulsa Small Business Summit is the region’s premier event for small 
business owners and their employees. The half-day summit includes 

topical breakout sessions, national speakers and the Chamber’s annual 
Small Business Awards ceremony.

 
THURSDAY, OCT. 24 | 7:30 A.M.-1:30 P.M.

Renaissance Tulsa Hotel & Convention Center
6808 S. 107th E. Ave. | Tulsa, OK 74133
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Before taking the oath of office, Gov. Kevin Stitt announced his intent to hire Oklahoma’s first chief operating officer. This new 
position would, as the governor said, provide a “data-centered perspective as to how an agency can perform at its best.” Gov. 
Stitt reached out to the business community for help. Most said they had no experience in politics, but that’s exactly what the 
governor had in mind. 

In January, Gov. Stitt named John Budd to the role. Budd was previously executive vice president and chief strategy and business 
development officer at Sonic. In addition to COO, Stitt also named Budd the acting director of the Office of Management and 
Enterprise Services (OEMS) and Secretary of Agency Accountability. 

Budd recently took time to answer several questions from the Chamber about how his private sector experience will now help 
him improve government-driven outcomes for Oklahomans.

What has it been like to transition 
from the private to public sector? 
There are certainly some aspects of my 
private sector experience that transfer 
to the public sector and aspects that 
don’t – the government doesn’t exist to 
make a profit, for example. But things like 
customer service, process improvement 
and having the right leaders in place are 
just as important in government as they 
are in the private sector. 

Have there been any challenges? 
I have found that there is a lot more focus 
on just the spending side, and less focus 
on the outcome side, than I expected. We 
are trying to get a mindset shift to focus 
at least as much on outcomes. 

I have really been pleased with the 
caliber of state employees. There are a 
lot of intelligent, talented and dedicated 
professionals who have a passion for 
public service and who have great ideas. 
We just need to unlock that.
 
What does a state chief operating 
officer	do?	How	do	you	describe	your	
job and responsibilities? 
The COO’s job is to see the big picture 
and try to break down the silos that have 
existed for decades. I need to help align 
state agencies on the most important goals 
for Oklahoma; reduce duplicative or even 
conflicting efforts across agencies; work 
to build better and simpler processes;

and instill a focus on outcomes in our 
workforce. We need a “we’re all in this 
together” mentality that filters down to 
all levels of state government. Let’s find 
what works best and implement that 
wherever we can.
 
Some other states have a COO. What 
have you learned from them?
I have engaged with people in similar roles 
in other states, including Katy Coba from 
Oregon and Henry Darwin, formerly the 
COO of Arizona. What I’ve found is that 
the challenges we face in Oklahoma are 
similar to those in other states. Because 
the COO role is relatively new in other 
states as well, there is a sense that we are 
all simultaneously inventing our roles.

The most valuable conversations I’ve had 
so far have been about solving problems. 
“We’re facing ‘X’ in Oklahoma. Have 
you seen that, and what did you do?” 
Sometimes what they did worked, and 
sometimes it didn’t – I can learn from 
them in either case.
 
You’ve said one of your goals is 
to make the state more “customer 
focused.” How do you describe the 
relationship between the state and 
its residents? 
Our citizens have at least three roles in 
government: they fund our government, 
they elect our officials and they receive 
government services. When I talk about 

being customer focused, I am referring 
to this latter role citizens play. Whatever 
services they are entitled to receive 
from government should be delivered 
in a prompt, complete and high-quality 
manner. We have a lot of work to do 
to be more ef f icient, more friendly 
and, overall, more effective. We will be 
gathering customer feedback in order to 
help us prioritize our efforts. I am really 
excited about this aspect of what our 
administration will do.

What can the Tulsa-area business 
community do to support those 
efforts? 
I would tell the business community to 
stay tuned and engaged, because this 
administration wants to hear from you. 
Job creation and economic development 
are critical priorities to make Oklahoma 
a top 10 state, and we need to work 
with businesses to achieve that. In terms 
of driving other outcomes outside of 
economic growth, we will explore public-
private partnerships where it makes 
sense to do so.

What is your top priority to make 
Oklahoma a top 10 state?
I have the pleasure of working with all 
the cabinet secretaries and agencies to 
help drive their goal achievement, so my 
number one priority is to ensure all of 
them are focused on executing against 
meaningful goals that will change the 
future of Oklahoma for the better.

OKLAHOMA COO JOHN BUDD
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Guilty as charged. 
Book Miller Photography today for all your corporate, advertising 
or other commercial photography and video needs. Studio, 
location and aerial services available. Call 918.587.2505. 

m i l l e r P H OTO G R A P H Y i n c . c o m

Shooting with intent to sell?

MP-01-18_Miller Photography Tulsa Legal Expo ad.indd   3 3/21/18   3:40 PM

Hollis Allen, Jr, PE

918.806.7200  /  walterpmoore.com

Local Service. 
National Experience.
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Meadow Lake Ranch is a bed and breakfast, dude ranch, and wedding and event venue in Sand Springs. Guests have 
access to hiking, archery, horseback riding, fishing and more. Meadow Lake Ranch can accommodate for events with 
50 to 500 people. We spoke with the owners, Tom and Sue Lynn Warren, to learn more about their business.

How long have you been small business 
owners?
We bought the ranch in 1999 with the idea of 
retiring there. The bed and breakfast was an 
afterthought. There was no master plan. The 
business grew organically in direct response 
to the needs and requests of our guests. When 
guests requested trail riding, we added a string 
of horses and the Dude Ranch was born. We 
had several guests ask about weddings, so we 
built the Lakeside Lodge and eventually our new 
larger wedding and event center. Corporate 
events were a natural fit: reasonably priced, close 
to Tulsa, wide open spaces and fun activities.

What is the bigges t lesson you’ve 
learned?
Anticipate, communicate and engage. We’ve 
learned to anticipate the needs of our guests and 
clients. We keep open lines of communication 
from the initial phone call; through tours; 
and before, during and after every event. By 
engaging with our guests and clients, we can 
discover not just the date and time of an event, 
but the overall purpose. When we know what 
our clients want to achieve with a particular 
event, we can design and guide them to their 
goal. We want each and every guest or client 
to feel sure that secretly they are our favorite.  

We still hear from guests who stayed here 10 to 
15 years ago. They call, write or send pictures of 
what’s going on in their lives just to stay in touch. 

What is the farthest a guest has traveled 
to stay at Meadow Lake Ranch? 
We have hosted guests from all 50 states and 
43 countries. Our most famous guest was the 
legendary Sir Paul McCartney, who stayed and 
played with us on his 66th birthday re-trace of 
Route 66. We’ve also had guests from Germany, 
England, Ireland, Scotland, Wales, Japan, China 
and, my favorite, Lichtenstein, where you can 
throw a rock from one side of the country to the 
other.  Now that I think about it, based on the 
percentage of population, Lichtenstein may be 
our leading visitor.  

How has your business evolved since 
you began?
We are very responsive to the needs and requests 
of our guests. Which is why we are actually four 
businesses in one (bed and breakfast, dude 
ranch, weddings and events). Having four 
businesses on the same property definitely has 
its share of challenges, but there is enormous 
upside potential as well. For instance, we have 
cross-marketing opportunities. Our wedding 
guests come back for the B&B, our B&B guests 
come back next year for an expanded dude 
ranch experience, corporate clients are seeded 
into our guest base and often come back (with a 
few hundred of their fellow employees) to enjoy 
a company picnic or other corporate event.

Basically, we just listen to our guests to find out 
where they want us to go next. Big corporations 
move through time and space like aircraft 
carriers, steady and in a straight line. Change 
in direction is slow and methodical. Meadow 

Lake Ranch is a little guy, we are the epitome of 
a small business, and we are more like a speed 
boat, able to dart left or right as needed. We 
can easily change direction as quickly as our 
guests need it. 

What is the most important part of 
customer service?
Have a service heart. Give guests more than 
just a cozy cabin, great breakfast and groomed 
hiking trails. Those are great, but what people 
really want is to be connected to a time, a place, 
other people or events. They want memories. 
We have all been given a limited supply of 24-
hour days, and none of us will remember every 
moment of every day, but all of us remember, 
and cherish, the special moments of special 
days. Meadow Lake Ranch is a special place 
filled with magical memories for countless 
families. We’re very proud of that.

What is your favorite spot on the ranch?
There are a lot of gorgeous views to choose 
from. The Lakeside Patio features a view of Big 
Bass Lake with an island in the middle and a 
statue of Te Ata, the Chickasaw Story Teller. The 
Bluff-Top Cabin features several of our private 
lakes in the foreground and a magnificent view 
of downtown Tulsa on the near horizon. The 
Lakeside Log Cabins have private, shaded, 
close-up views of spring-fed lakes and wildlife. 
But I’d have to say, [our] favorite spot is in the 
center of the ranch in the tall grass prairie 
pasture, lying flat and looking up at the wispy 
clouds in our ever-changing Oklahoma sky.

MEADOW LAKE RANCH
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NEW MEMBERS
March/April 2019

BOARD OF ADVISORS  
Bronze Level

American Red Cross
10151 E. 11th St.
Tulsa, OK 74128
(918) 831-1100
redcross.org
Prevents and alleviates human suffering in 
the face of emergencies by mobilizing the 
power of volunteers and the generosity of 
donors.

The Greenheck Group
3010 N. David Patrick Ave.
Tulsa, OK 74116
(539) 292-4522
greenheck.com
Industry-leading manufacturer of air 
movement, control and conditioning 
equipment.

Affordable Bail Bonds, Inc.
121 N. Denver Ave.
Tulsa, OK 74103
(918) 584-4500
affordablebailtulsa.com
Family owned-and-operated bail bond 
company located in downtown Tulsa.

AMTRA Capital Partners
1135 E. 33rd Pl.
Tulsa, OK 74114
(918) 730-9400
Finance and investment firm.

Behavioral Innovations
4511 E. 91st St.
Tulsa, OK 74137
(855) 782-7822
behavioral-innovations.com
Evidence-based practices for people with 
autism within a practical and encouraging 
learning environment since 2000.

Blast Masters, Inc.
7709 E. 42nd Pl., Ste. 119
Tulsa, OK 74145
(918) 500-0438
blastmastersinc.com
Kitchen exhaust system cleaning and 
services.

Brookdale Tulsa Midtown
5211 S. Lewis Ave.
Tulsa, OK 74105
(918) 743-2700
brookdale.com
Senior living and memory care.

Claremore Industrial & Economic 
Development Authority (CIEDA)
104 S. Muskogee
Claremore, OK 74017
(918) 283-8241
growclaremore.com
Economic development organization 
serving the City of Claremore and Rogers 
County.

Cobbs Allen
601 S. Boulder Ave., Ste. 1300
Tulsa, OK 74119
(918) 932-2733
cobbsallen.com
Risk management firm providing a 
process-based approach to local, regional 
and national businesses in commercial 
insurance, employee benefits, personal 
insurance and alternative risk financing 
services.

Cooper Public Strategies
1913 W. Durham St.
Broken Arrow, OK 74070
(918) 230-7754
Consulting, government.

CrossTimbers Marina
12301 CrossTimbers Marina Dr.
Sperry, OK 74073
(918) 288-2332
crosstimbersmarina.com
Marina on Skiatook Lake.

DP Marketing.Services
1925 Glendale Rd.
Sapulpa, OK 74066
(918) 921-9296
dpmarketing.services
Full-service digital marketing agency 
specializing in home service contractors.

EMCO Termite & Pest Control of Tulsa, 
Inc.
1001 E. Hobson Ave.
Sapulpa, OK 74066
(918) 224-8820
emcopc.com
Control of termites, pests, bed bugs, 
weeds, mosquitoes, moles and gophers.

Hannibal B. Johnson, Esq. 
121 N. Greenwood Ave., Ste. G
Tulsa, OK 74120
(918) 585-6770
hannibalbjohnson.com
Diversity and inclusion consulting services.
 
Hearts for Hearing
5350 E. 31st St., Ste. 301
Tulsa, OK 74135
(405) 548-4335
heartsforhearing.org
Provides auditory-verbal therapy, largest 
provider of cochlear implants services in 
the region.

IT Response Team, LLC
7734 Riverside Parkway, Ste. 203F
Tulsa, OK 74136
(800) 298-5873
it1rt.com
Multi-technology company that provides 
technology and graphics support to 
businesses in the tribal/casino, finance and 
health care industries.

KTB Transport, Inc.
4127 S. 87th E. Ave.
Tulsa, OK 74145
(918) 710-4699
ktbtransport.com
Contracts with FedEx to provide delivery 
services.

Leading Light Development & 
Construction Consulting
3809 S. Troost Ave.
Tulsa, OK 74105
(561) 452-2155
leadinglightdev.com
Provides site selection, development 
and construction owner’s representation 
support for property owners, developers, 
operators and real estate investment 
trusts, primarily in the senior living 
industry.

Levo
9548 E. 108th St.
Tulsa, OK 74133
(918) 899-3778
golevo.com
Tulsa-based branding, advertising, 
marketing, design and web design 
company.

BRINGING YOUR 
IDEAS TO PRINT

© 2019 CP Solutions. All rights reserved. RRD and CP Solutions are trademarks or registered trademarks of R.R. Donnelley & Sons Company

918.664.6642
www.cpsolutions.biz

Print 
Mailing 
Fulfillment 

Great direct marketing is more than words and pictures. It also delivers value throughout your communications 
supply chain. So turn to RRD and our fully-integrated Print Solutions. With compelling creative, efficient production 
and postal optimization, RRD combines the resources of a Fortune 500 communications leader with the personal 
service of a local printer.

We’ve been driving Tulsa business success for over 75 years and continue to do so today. Let's explore how to raise 
the bar for your project!

Commercial & Digital Print Postal Optimization Fulfillment & Distribution  
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LifeShare Transplant Donor Services of 
OK
1822 E. 15th St., Ste. C
Tulsa, OK 74104
(888) 580-5681
lifeshareoklahoma.org
Recovers organs and tissues for transplant.

Metro Diner
7474 S. Olympia Ave.
Tulsa, OK 74132
(918) 387-3553
metrodiner.com
Nostalgic 50s diner.

Papa Murphy's
4216 W. San Antonio St.
Broken Arrow, OK 74012
(530) 276-4220
papamurphys.com
Pizza, salads and dessert made fresh daily.

The Opportunity Project
907 S. Detroit Ave., Ste. 620
Tulsa, OK 74120
(918) 895-6344
theopp.org
Citywide intermediary for expanded 
learning dedicated to connecting youth to 
the world of opportunity.

Pathway Services
P.O. Box 472105
Tulsa, OK 74147
(918) 259-9883
pathwayservices.com
Equipment sales and contract services for 
automated road and pavement condition 
surveys to transportation agencies around 
the globe.

Quest Automated Services, Inc.
8023 E. 63rd Pl., Ste. 605
Tulsa, OK 74133
(888) 312-8647
questautomatedservices.com
Full-service, turn-key solution for factory 
builds, fabrication and automation for the 
oil and gas industry.

RespirCare Open Access
2832 E. 101st St.
Tulsa, OK 74137
(918) 771-4455
Respiratory clinic that allows walk-ins and 
appointments.

Rollins Communication
P.O. Box 52667
Tulsa, OK 74152
(918) 671-4243
rollinscommunications.com
Media buying and production, TV, radio, 
and digital.

BRINGING YOUR 
IDEAS TO PRINT
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918.664.6642
www.cpsolutions.biz

Print 
Mailing 
Fulfillment 

Great direct marketing is more than words and pictures. It also delivers value throughout your communications 
supply chain. So turn to RRD and our fully-integrated Print Solutions. With compelling creative, efficient production 
and postal optimization, RRD combines the resources of a Fortune 500 communications leader with the personal 
service of a local printer.

We’ve been driving Tulsa business success for over 75 years and continue to do so today. Let's explore how to raise 
the bar for your project!

Commercial & Digital Print Postal Optimization Fulfillment & Distribution  
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NEW MEMBERS
March/April 2019

Sercel-GRC Corp.
13914 E. Admiral Pl., Ste. B
Tulsa, OK 74116
(918) 834-9600
sercel-grc.com
Manufactures sensors to assist production 
operation and reservoir engines around 
the world.

Thompson Construction, Inc. 
8141 E. 74th Pl.
Tulsa, OK 74133
(918) 496-1000
tciok.com 
Pre-construction, construction 
management, general construction, 
design-build, program and maintenance, 
management, and green building.
 

trublu
13218 S. 66th E. Pl.
Bixby, OK 74008
(918) 808-7939
Dementia consultant and trainer.

Tulsa Dream Center
200 W. 46 St. N.
Tulsa, OK 74126
(918) 430-9984
tulsadreamcenter.com
Provides hot meals and grocery 
distribution, afterschool and summer 
academic enrichment, and free medical 
care to the uninsured.

Tulsa Police Department Foundation
4613 E. 91st St.
Tulsa, OK 74137
(918) 695-3987
tpdfoundation.org
Supports the charitable activities and 
charitable needs of the Tulsa Police 
Department.

Tulsa Remote, LLC
302 E. MB Brady St.
Tulsa, OK 74120
tulsaremote.com
Talent recruitment program.

uBreakiFix
5503 E. 41st St.
Tulsa, OK 74135
(501) 722-7121
ubreakifix.com
Cellular and computer repair.
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MEMBER ANNIVERSARY 
MILESTONES

50 YEARS
Name Brands, Inc.
SpiritBank 

25 YEARS
Accent Realtors
A-Max Signs Co., Inc.
BLR Realty Corp./Tri-Angle Development
Consumer Logic, Inc.
D&L Oil Tools
Fox Cleaners
Graphic Resources & Reproduction
N2 Advertising
National Catering Services of Tulsa
Rib Crib BBQ, Inc.

20 YEARS
Ambassador Hotel Tulsa
Arrow Exterminators, Inc.
Days Inn - Tulsa Central
Firestone Tire & Service Centers
i2E
Lufthansa Technik North America
Matrixforce Corporation
Metro Tulsa Hotel & Lodging Association
Omni Air International, LLC
Riddle Financial Group, LLC
Tulsa Automatic Music Co.

15 YEARS
Abundant Solutions
Brown and Brown Agency
Frontier Energy Services, LLC
Hard Rock Hotel & Casino Tulsa
Integrity Lighting, Inc.
Jim Ruley & Co., Inc.
Osteopathic Founders Foundation
POSTOAK Lodge & Retreat
The Hawley Group, Inc.

10 YEARS
Adams Electronics, Inc.
BOK Mortgage
Cartledge & Cartledge Oil Co., Inc.
CMC Recycling
Corporate Realty Advisors, LLC
Courtyard by Marriott/Atlas Life
Digi Security Systems
Erling and Associates
Indo-American Chamber of Commerce of Oklahoma
Just Between Friends Franchise System, Inc.
McAlister's Deli
Program Management Group, LLC
Shelton & Shelton Masonry, LLC
Stinnett & Associates, LLC
Stride Bank
TECHSICO
Walgreens Area Office

FIVE YEARS
American Environmental Landfill
Arctic Falls
Beasley & Company
CF Industries
Edge Sight and Sound
Honey Baked Ham Company
ITC Great Plains
Levinson Sullivan Dentistry, PLLC
Lobeck Taylor Family Foundation
NewView Oklahoma
O'Fallon, LP
Performance Truck Outfitters
RCB Bank- Catoosa
Sharpshooter Communications, LLC
Tulsa Children's Museum Discovery Lab
Tulsa Gun Club
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7646 E 61st St
Tulsa, OK 74133

918-254-1444

5951 S Lewis Ave.
Tulsa, OK 74105

918-749-1000
triadbank.com

We were born and raised here. We're your friends, family, and
neighbors. Your money stays in this community helping it to grow and
prosper. Stop by today and you'll see we have a lot more than money

invested in this community.

Guess Why They Call Us
A Community Bank?

Because we're part of this wonderful community.


